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EDITOR’S NOTE

The Royal Science & Technology Park (RSTP) hasn’t had a 
CEO for over 17 months. This is quite puzzling, especially for a 
country eager to build a digital-led economy. The Honourable 
Minister of Information, Communications & Technology (ICT), 
Savannah Maziya, has stated before that she envisions RSTP 
becoming Africa’s technological hub. However, for that to 
happen, the institution needs a leader.

I watched an interesting 
YouTube video featuring the 
maverick Elon Musk, where 
he was a guest at the Forbes 
Summit 2025. Musk made a 
bold claim. He predicts that 
in 20 years, jobs will become 
obsolete due to technology. 
Musk believes that people 
will work only if they want to, 
not because they have to. Is 
that possible? Maybe. Who 
knows? But one thing we 
can all glean from his claim 
is the fact that technology 
will continue to disrupt all 
industries. 

Any serious country should 
implement measures and 
systems to prevent being 
caught off guard by this. I 
feel like our government isn’t 
taking this seriously. We are 
still stuck in old ways, acting 
as if we aren’t part of the 
modern world. There hasn’t 
been much action on the 
ground. Changes, such as 
updating the Primary & High 
School curriculum to match 
current realities, are happen-
ing very slowly. A CEO from 
one of the top commercial 
banks in the country couldn’t 
have summarized it better. 

“The reality is we aren’t hiring 
more people because most 
of the jobs can now be auto-
mated. Yes, we are opening 
branches and will not close 
them anytime soon, but 
we are hiring fewer people. 
Actually, what we see is that 
the skills we need, such as 
Robotics, Data Mining, and 
other tech-related skills, 
aren’t available in the coun-
try,” he noted. 

I do not know about you, but 
this is terrifying. Forget about 

Elon Musk’s earlier claim. The 
biggest challenge Eswatini 
will face over the next 20 
years is a skills shortage. 
When one looks at 5-year 
strategies for private and 
public sector entities, one 
notes that most are tech-cen-
tric, yet people aren’t being 
capacitated. The Municipal 
Council of Mbabane, for 
instance, aspires to be a 
smart city. One must then 
ask oneself what that entails 
and what skill set is required 
in such an organization going 
forward. But if the institution 
meant to be the hub of ICT, 
at least in the country, still 
does not have a CEO due to 
power squabbles, then we are 
in trouble. But as the saying 
goes, ‘when elephants fight, it 
is the grass that suffers’.

But Minister, as exciting as the 
dream of Eswatini becoming 
Africa’s tech hub is, one must 
admit and face it: Eswatini 
won’t be the tech hub of 
Africa — at least not based on 
how things are going.

On a personal note, as the 
year draws to a close, the 
Inside Biz team would like 
to thank everyone who 
has assisted us throughout 
the year, from advertisers, 
content contributors, our loyal 
readers, and those who have 
criticized us when we lost 
sight of the ball. Thank you 
very much, your support has 
ensured that we continue to 
create this fantastic product. 
SIYABONGA! Have a blessed 
and happy festive season. 

Ntokozo Nkambule 
Enjoy Your Read  - Ufundze Kahle

STILL NO 
CEO AT 
RSTP

Editorialwww.insidebiz.co.sz
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The Government of the Kingdom of Eswatini has approved an amendment to the personal allowance for goods imported as 
accompanied baggage by individual travellers. This adjustment takes effect on Friday, 28 November 2025. The Eswatini Revenue 
Service urges the public to familiarise themselves with the new allowance to ensure smooth processing at all border points.
This change applies only to individuals importing goods for personal use, Commercial traders and businesses must continue to 
adhere to all standard Customs clearance procedures, including the Sekulula VAT Easy requirements, relating to the production 
of fully compliant tax invoices and other declaration supporting documents.

The personal allowance for accompanied goods has increased from E1,000 to E10,000 per traveller.
The allowance applies only once over a period of 30 days.
Travellers must present the required declaration supporting documents at the point of entry.

The change is applicable from Friday, 28 November 2025.

Travellers returning to Eswatini may now enjoy an allowance of up to E10,000, provided the following conditions are met.

GGooooddss  mmuusstt  bbee  ddeeccllaarreedd  aanndd  iimmppoorrtteedd  bbyy  tthhee  oowwnneerr  aass  aaccccoommppaanniieedd  bbaaggggaaggee  oonn  tthhee  aapppprroopprriiaattee  CCuussttoommss  ddeeccllaarraattiioonn  
ffoorrmm  ffoorr  ppeerrssoonnaall  ggooooddss  ––  FFoorrmm  EE..

Travellers are reminded that all goods must still be declared upon arrival, no matter the value.

1. Summary of the Change

2. How the New Allowance Will Be Applied

Increase in Personal Allowance for Accompanied 
Goods Imported by Individual Travellers

Public Notice

The revision of the personal allowance is intended to support national and regional objectives, including the following:

3. Purpose of the Adjustment

EEnnccoouurraaggee  
ccoommpplleettee  aanndd  
hhoonneesstt  
ddeeccllaarraattiioonnss  aatt  
aallll  bboorrddeerr  ppoossttss..

This policy change supports transparent and responsible cross-border movement of goods while ensuring that individual 
travellers can move through our borders with greater confidence.

For any queries or further guidance, travellers are encouraged to approach ERS staff at border points or contact the 
Eswatini Revenue Service Contact Centre.

Hon. Neal Rĳkenberg
MINISTER OF FINANCE

Brightwell Nkambule
ERS COMMISSIONER GENERAL

IImmpprroovvee  tthhee  
aaccccuurraaccyy  ooff  
CCuussttoommss  iimmppoorrtt  
ddaattaa..

MMaakkee  iitt  eeaassiieerr  aanndd  
mmoorree  ccoonnvveenniieenntt  
ffoorr  ttrraavveelllleerrss  ttoo  
ccoommppllyy  wwiitthh  
CCuussttoommss  
rreeqquuiirreemmeennttss..

SSttrreennggtthheenn  EEsswwaattiinnii’’ss  
ccoonnttrriibbuuttiioonn  ttoo  SSoouutthheerrnn  
AAffrriiccaann  CCuussttoommss  UUnniioonn  
((SSAACCUU))  rreecceeiippttss,,  wwhhiicchh  
ssuuppppoorrtt  oouurr  nnaattiioonnaall  
bbuuddggeett..
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By Ntokozo Nkambule

Eswatini & Japan Partnership:
A Major Win For the Food
& Beverages Sector

This publication was privi-
leged to attend the World 
Expo 2025 held in Osaka, 

Japan. To say that this 
event, which ran from April 
13 to October 13, 2025, was 
a success in terms of plan-
ning would be an under-

statement. Japan went all 
out to ensure the Expo was 
a success. But was it a suc-
cess for Eswatini, or just a 
‘vacation’ for officials and 

high-level delegates? Well, it 
seems to have been a suc-

cess, as the Eswatini Invest-
ment Promotion Authority 

(EIPA) and the Osaka Cham-
ber of Commerce and Indus-

try signed an MoU to 
strengthen cooperation 

between the two organiza-
tions. We spoke with the 

EIPA Chief Executive Officer, 
Sibani Mngomezulu, to learn 

more about the MoU and 
how it will benefit the coun-

try.

On October 10, 2025, the 
Eswatini Investment Promotion 
Authority (EIPA) and the Osaka 
Chamber of Commerce and 
Industry signed an MoU to 
strengthen cooperation between 
the two organizations. Could 
you please provide more details 
about this partnership? What 
does it involve?

The key elements of the MoU 
focus on promoting business 
exchange and strengthening 
mutual understanding by provid-
ing assistance and convenience 
for visiting business delegations, 
collaborating on joint promotion-
al events such as symposia and 
workshops, and supporting direct 
exchanges of current economic 
and market information between 
the two parties.

Through the MoU, Eswatini joins 
only a few other African nations 
that have concluded business 

cooperation agreements with 
OCCI. Trade and investment 
opportunities between Japan and 
Eswatini are vast. These include 
handicraft, agribusiness, manu-
facturing, green energy, and 
tourism – all within the scope of 
our priority sectors. Additionally, 
Eswatini is home to the Royal 
Science and Technology Park 
(RSTP), which supports entrepre-
neurs with innovative tech ideas. 
These entrepreneurs can benefit 
from the pitching platform 
provided by OCCI’s Global 
Innovation Forum (GIF) – a 
program that promotes the 
overseas expansion of domestic 
companies and startups, and 
fosters collaboration between 
overseas startups and domestic 
companies. 

It is also important to add that 
Japan has a specific interest in 
growing investment in Africa; 
they are keen on learning more 
about the continent. During the 
signing ceremony, we notified 
our Japanese counterparts that 
one of our largest Foreign Direct 
Investors is the YKK Corporation, 
a Japanese-origin company. Next 
year, YKK Southern Africa will 
celebrate 50 years of hosting 
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in Eswatini. YKK Corporation Chair-
man, Mr. Hiroaki Otani, is expected 
to travel to Eswatini for the celebra-
tion as a result. We suggested that 
they engage their members and 
invite them to join the delegation, as 
that would be an excellent opportu-
nity to visit Eswatini as a prospective 
investment destination or trade 
partner. We also advised that 
Eswatini plans to establish an 
Embassy in Japan and that we 
should collaborate closely as nations.

What are the next steps for either 
the country or Japan to ensure the 
MoU becomes operational?
The following steps are to operation-
alize the MoU. This will be discussed 
with Team Eswatini to ensure the 
country can fully implement its 
operationalization plan in support of 
Tourism, Trade, and Investment. So 
far, the MoU has assisted us with 
market intelligence to optimize our 
plan. The business community can 
look forward to reaping the benefits 
of this partnership by next year. We 
are also hoping to entice more Swati 
to export to Japan as an alternative 
market, aided by this agreement. A 
business delegation will visit Eswatini 
in 2026 to explore business opportu-
nities in the country.

During the Expo, the Ministry of 
Commerce, Industry & Trade made 
it clear that Eswatini is interested in 
participating in the automotive 
value chain, given Japan's leader-
ship in the sector. What is our 
current status regarding that 
opportunity?

Yes, Eswatini is actively looking at 
this sector as an area of interest. 
Under the AfCFTA, the automotive 
industry has opportunities to 
produce and export goods across 
the continent through the Automo-
tive Value Chain Initiative. As a 
result, the AfCFTA is aggressively 
promoting regional value chains in 
the automotive industry, presenting 
an opportunity for Japanese compa-
nies to set up in Eswatini. Japanese 
automotive companies will be part of 
the business delegation scheduled 
for 2026. 

Besides the sector mentioned 
above, which other sectors is the 
country interested in benefiting 
from?
Eswatini’s main area of interest is 
food and beverages for export to 
Japan. The other areas covered in 
the MoU are tourism, nature and 
conservation, and information and 
technology, specifically, new tech-
nologies. Broader industries are 
mentioned, but these are the priority 
sectors. The handicraft sector also 
attracted significant interest during 
the Expo, generating numerous 
inquiries and sales. This led some 
traders with online sales capabilities 
to sell to Japanese buyers.  

The Expo provided the country with 
a chance to connect with nations 
beyond Japan. Were there any 
other meaningful collaborations 
with other countries?
There has been interest from other 
countries; however, the event report 
is still being compiled, with exact 
statistics yet to be confirmed. We 
can provide further statistics in Q1 
next year.

Apart from the signed MoU, what 
key lessons or successes have EIPA 
and the country as a whole gained 
from Japan's Osaka Expo 2025?
EIPA did reach out to several other 
trade agencies. These discussions 
focused on augmenting Eswatini’s 
partnerships in tourism, trade, and 
investment with strategic partners. 
Other highlights, though high-level 
pending the event report, are copied 
below: 
• The local retailers who were part 

of the Expo have also seen sales 

boost from their online presence 
at the Expo. 

• There have been high-level talks 
with potential investors as a 
spin-o� from the Expo.  

• The YKK relationship has also 
grown. Delegates at the Expo 
worked to engage them while in 
Japan, strengthening their ties 
with Eswatini. 

Eswatini’s preferential trade agree-
ment with Japan was also highlight-
ed to local traders. These discussions 
were conversation starters from the 
Expo, showing how Eswatini-based 
businesses can access this market. 

The next World Expo will take place 
in Serbia. Have you had an opportu-
nity to discuss any initial thoughts 
with Team Eswatini on how the 
country will be positioned at the 
event? 
This is a collaborative process 
involving several government 
ministries, departments, parastatals, 
and private-sector partners. These 
stakeholders are working to formu-
late a final approach that will 
position the country as well as 
possible in relation to global 
business trends at the time. This 
Expo is a specialized event that lasts 
three months. Under the theme Play 
for Humanity – Sport and Music for 
All, EXPO 2027 o�ers a robust, 
playful, and purpose-driven 
programme that addresses some of 
the biggest challenges of our time. 

Thank you for your time CEO.
You are most welcome.

Now You Can Lodge 
Your Claim Online.

#TakeCharge!

MVA 
eCLAIM

www.mva.org.sz
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from the pitching platform 
provided by OCCI’s Global 
Innovation Forum (GIF) – a 
program that promotes the 
overseas expansion of domestic 
companies and startups, and 
fosters collaboration between 
overseas startups and domestic 
companies. 

It is also important to add that 
Japan has a specific interest in 
growing investment in Africa; 
they are keen on learning more 
about the continent. During the 
signing ceremony, we notified 
our Japanese counterparts that 
one of our largest Foreign Direct 
Investors is the YKK Corporation, 
a Japanese-origin company. Next 
year, YKK Southern Africa will 
celebrate 50 years of hosting 

-

-

-

in Eswatini. YKK Corporation Chair-
man, Mr. Hiroaki Otani, is expected 
to travel to Eswatini for the celebra-
tion as a result. We suggested that 
they engage their members and 
invite them to join the delegation, as 
that would be an excellent opportu-
nity to visit Eswatini as a prospective 
investment destination or trade 
partner. We also advised that 
Eswatini plans to establish an 
Embassy in Japan and that we 
should collaborate closely as nations.

What are the next steps for either 
the country or Japan to ensure the 
MoU becomes operational?
The following steps are to operation-
alize the MoU. This will be discussed 
with Team Eswatini to ensure the 
country can fully implement its 
operationalization plan in support of 
Tourism, Trade, and Investment. So 
far, the MoU has assisted us with 
market intelligence to optimize our 
plan. The business community can 
look forward to reaping the benefits 
of this partnership by next year. We 
are also hoping to entice more Swati 
to export to Japan as an alternative 
market, aided by this agreement. A 
business delegation will visit Eswatini 
in 2026 to explore business opportu-
nities in the country.

During the Expo, the Ministry of 
Commerce, Industry & Trade made 
it clear that Eswatini is interested in 
participating in the automotive 
value chain, given Japan's leader-
ship in the sector. What is our 
current status regarding that 
opportunity?

Yes, Eswatini is actively looking at 
this sector as an area of interest. 
Under the AfCFTA, the automotive 
industry has opportunities to 
produce and export goods across 
the continent through the Automo-
tive Value Chain Initiative. As a 
result, the AfCFTA is aggressively 
promoting regional value chains in 
the automotive industry, presenting 
an opportunity for Japanese compa-
nies to set up in Eswatini. Japanese 
automotive companies will be part of 
the business delegation scheduled 
for 2026. 

Besides the sector mentioned 
above, which other sectors is the 
country interested in benefiting 
from?
Eswatini’s main area of interest is 
food and beverages for export to 
Japan. The other areas covered in 
the MoU are tourism, nature and 
conservation, and information and 
technology, specifically, new tech-
nologies. Broader industries are 
mentioned, but these are the priority 
sectors. The handicraft sector also 
attracted significant interest during 
the Expo, generating numerous 
inquiries and sales. This led some 
traders with online sales capabilities 
to sell to Japanese buyers.  

The Expo provided the country with 
a chance to connect with nations 
beyond Japan. Were there any 
other meaningful collaborations 
with other countries?
There has been interest from other 
countries; however, the event report 
is still being compiled, with exact 
statistics yet to be confirmed. We 
can provide further statistics in Q1 
next year.

Apart from the signed MoU, what 
key lessons or successes have EIPA 
and the country as a whole gained 
from Japan's Osaka Expo 2025?
EIPA did reach out to several other 
trade agencies. These discussions 
focused on augmenting Eswatini’s 
partnerships in tourism, trade, and 
investment with strategic partners. 
Other highlights, though high-level 
pending the event report, are copied 
below: 
• The local retailers who were part 

of the Expo have also seen sales 

boost from their online presence 
at the Expo. 

• There have been high-level talks 
with potential investors as a 
spin-o� from the Expo.  

• The YKK relationship has also 
grown. Delegates at the Expo 
worked to engage them while in 
Japan, strengthening their ties 
with Eswatini. 

Eswatini’s preferential trade agree-
ment with Japan was also highlight-
ed to local traders. These discussions 
were conversation starters from the 
Expo, showing how Eswatini-based 
businesses can access this market. 

The next World Expo will take place 
in Serbia. Have you had an opportu-
nity to discuss any initial thoughts 
with Team Eswatini on how the 
country will be positioned at the 
event? 
This is a collaborative process 
involving several government 
ministries, departments, parastatals, 
and private-sector partners. These 
stakeholders are working to formu-
late a final approach that will 
position the country as well as 
possible in relation to global 
business trends at the time. This 
Expo is a specialized event that lasts 
three months. Under the theme Play 
for Humanity – Sport and Music for 
All, EXPO 2027 o�ers a robust, 
playful, and purpose-driven 
programme that addresses some of 
the biggest challenges of our time. 

Thank you for your time CEO.
You are most welcome.
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Your Claim Online.
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ORACLE LIFE’S BIZZ SOLUTION: Opening 
the door to retirement security for every 
small business in Eswatini
…For the first time MSMEs have a product designed 
specifically for them, not just adapted for them.
By Ayanda Dlamini

In a country where small busi-
nesses form the backbone of the 
economy, access to affordable 
and reliable retirement savings 

has long been a privilege reserved 
for larger corporations. 

Micro, small, and medium enterprises 
(MSMEs), despite employing thou-
sands of  emaSwati, have historically 
remained on the margins of the 
formal retirement fund space, often 
due to high costs, strict membership 
requirements, or limited options.

But Oracle Group, through Oracle 
Life, is changing that narrative with 
a groundbreaking offering explicitly 
designed for this underserved market: 
The Bizz Solution Retirement Fund.

Launched as part of Oracle Life’s 
broader vision for financial inclusion, 
The Bizz Solution is already reshap-
ing how small businesses in Eswatini 
plan for their employees’ futures. 

Today, 25 companies, ranging from 
restaurants and engineering firms 
to churches and logistics companies, 
have already signed up.

“The Bizz Solution was created to give 
every small business the dignity and 
financial security of a fully accred-
ited retirement fund,” says Samkelo 
Ginindza, Head of Design Department 
at Oracle Group Eswatini. 

“For the first time, MSMEs have 
a product tailored for them, not 
adapted for them.”

A RETIREMENT FUND FINALLY 
BUILT FOR SMALL BUSINESSES
At its core, The Bizz Solution is a 
cost-effective retirement saving 
scheme designed specifically for 
companies with fewer than 10 

employees, a segment historically 
overlooked in the retirement fund 
industry. 

The fund allows both employers and 
employees to make monthly contri-
butions into a fully registered and 
licensed investment vehicle, ensuring 
long-term financial security.

For decades, small enterprises 
seeking to join umbrella funds 
faced numerous challenges, includ-
ing high fees, limited risk-benefit 
offerings, strict minimum member-
ship requirements, and expensive 
administrative costs.

Oracle Life recognized not only 
the demand but the untapped 
opportunity.

“We received countless requests from 
small business owners who wanted 
to offer their employees proper 
retirement benefits, but the existing 
structures simply weren’t built for 
them,” Ginindza explains. 

“So we asked ourselves: what if we 
viewed all MSMEs as one large 
collective? That thinking unlocked 
a solution that had never been 
attempted before.”

By grouping all participating MSMEs 
under one umbrella and assessing 
costs at a collective level, Oracle Life 
dramatically reduced both admin-
istrative fees and the cost of risk 
benefits, such as death and disability 
cover, which would otherwise be 
prohibitively high for companies with 
fewer than 10 employees.

The result is a fund that delivers the 
same level of investment quality, risk 
benefits, and transparency enjoyed 
by large corporations, but at a frac-
tion of the cost.

With The Bizz Solution, Oracle Life is 
doing more than filling a market gap; 
it is laying the foundation for a more 
inclusive financial ecosystem.

 By providing small businesses with 
access to quality retirement solu-
tions, the company empowers both 
employers and employees to confi-
dently secure their futures.

As Ginindza puts it: “Retirement 
savings should never be a luxury. 
It should be a right, and The Bizz 
Solution is making that right a reality 
for thousands across Eswatini.”

BRINGING INFORMALITY INTO 
FORMAL COMPLIANCE — WITHOUT 
LEAVING ANYONE BEHIND
While The Bizz Solution is inclusive, 
it requires participating MSMEs to 
be legally registered businesses with 
proper compliance documents, such 
as trading licenses and KYC records. 

This is because the fund is fully 
approved by the Eswatini Revenue  
Service and the Financial Services 
Regulatory Authority, making it eligi-
ble for the same tax incentives as all 
other registered retirement funds.

“It’s not just a savings mechanism, it’s a 
formal financial asset,” says Ginindza.
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 That’s why businesses must adhere 
to regulatory standards. The fund 
provides members with tax benefits 
that informal entities simply aren’t 
eligible for.

According to Ginindza, these tax 
benefits are particularly significant 
for both employers and employees. 
Employees are taxed only on their 
own monthly contributions, meaning 
employer contributions do not form 
part of their taxable income.

Upon retirement, members receive their 
full benefit tax-free when withdrawn 
from an Approved Provident Fund. 

Additionally, employers can deduct 
their contributions as a business 
expense for tax purposes, making 
the fund a financially efficient option 
for all parties involved.

For small businesses with tight 
margins, these benefits can lead to 
significant long-term savings.

REWARDER PROGRAM: MAKING 
FINANCIAL SECURITY EVEN MORE 
AFFORDABLE
Oracle Life’s commitment to afforda-
bility goes beyond contributions and 
administrative fees. The company 
has integrated The Bizz Solution 
with the Oracle Rewarder Program, 
giving members additional savings 
on everyday expenses through 
negotiated discounts with partner 
businesses.

One key benefit is free access to 
professional meeting rooms at 
Oracle’s Customer Experience Hub 
above the Nando’s Drive-Thru in 
Mbabane; a resource that can help 
small business owners meet clients 
professionally without additional costs.

Ginindza notes, “We wanted to do 
more than just create an affordable 
product.”

 “We wanted to give MSMEs 
access to value-adding services 
that support business growth. The 
Rewarder Program amplifies the 
financial relief The Bizz Solution 
already provides.”

INVESTMENT QUALITY THAT 
MATCHES BIG CORPORATIONS
One of the main worries for 
small businesses is whether their 
employees can expect competitive 
investment returns. 

Oracle Life, at least according to 
Ginindza, guarantees that MSMEs 
in The Bizz Solution have the same 
investment opportunities and perfor-
mance as large corporations.

Members access their fund credits 
through a secure online Member 

Portal, the same one used by staff of 
multinational companies and large 
local enterprises.

This transparency is especially 
crucial in a market where trust has 
been eroded by past reports of 
employers failing to remit deducted 
contributions.

“Our Member Portal provides real-
time visibility,” says Ginindza.

 Members can view their contri-
butions, employer payments, 
and investment returns instantly. 
Transparency fosters trust, and trust 
encourages long-term participation.

Oracle Life’s confidence is well-
founded. Over the past five years, the 
company has consistently achieved 
an annual investment return of at 
least 12 percent, surpassing expecta-
tions and outpacing inflation.

UPTAKE ACROSS SECTORS: A 
GROWING NATIONAL FOOTPRINT
As of September 30, 2025, 25 
MSMEs had already joined The Bizz 
Solution, collectively accumulating 
nearly E4 million in fund credits. 

These participating businesses span 
a wide range of industries, including 
timber, medical services, engineering, 
printing, hospitality, property, auto-
motive, churches, recruitment and 
payroll consulting, logistics, funeral 
services, and financial services.

 This diverse uptake highlights the 
universal need for accessible retire-
ment savings solutions, regardless of 
a business’s size or sector. 

“We are seeing interest from every 
corner of the economy, from contrac-
tors to churches,” Ginindza notes. 

“It proves that small businesses have 
always wanted to do right by their 
employees; they just lacked a prod-
uct designed specifically for them.”

BREAKING MISCONCEPTIONS 
ABOUT RETIREMENT SAVING IN 
ESWATINI
One of the biggest myths Oracle 
Life is working to dispel is the idea 
that retirement funds can no longer 
generate strong investment returns, 
especially the commonly cited 
benchmark of CPI + 4 percent over 
five years.

“People say it can’t be done, but our 
performance tells a different story,” 
Ginindza states confidently. “Our 12 
per cent annual average over the last 
five years is proof that disciplined, 

diversified investing still works.”

Another challenge is the widespread 
distrust of retirement savings, often 
driven by cases in which employers 
fail to remit contributions. Oracle 
Life’s digital transparency tools, 
including instant contribution visibil-
ity, are helping rebuild confidence in 
the system.

Small companies often fear bureau-
cratic delays, but Oracle Life ensures 
that onboarding is efficient. 

Once all required compliance docu-
ments are provided, a business can 
join The Bizz Solution within 30 
calendar days.

“The retirement scheme is already 
pre-approved by regulators,” 
Ginindza explains. “So once the 
paperwork is in order, integration is 
quick and seamless.”

DRIVING FINANCIAL INCLUSION 
THROUGH TECHNOLOGY
Financial inclusion is central to 
Oracle Life’s strategy. The company 
uses digital platforms to make sure 
even the smallest businesses can 
access modern retirement solutions.

From the Member Portal to digital 
medical underwriting processes, 
technology is removing barriers and 
reducing costs, making retirement 
savings more accessible than ever.

“Financial inclusion isn’t just about 
affordability,” Ginindza says.

 “It’s about using technology to 
level the playing field. Our goal is to 
ensure that an employee at a small 
bakery has the same experience, 
security, and transparency as some-
one working at a major corporation.”

RETIREMENT SECURITY FOR 
EVERY SMALL BUSINESS 
EMPLOYEE
Looking ahead, Oracle Life is deter-
mined to expand access even further.

“Our vision is simple,” Ginindza 
asserts. 

Within the next 5 to 10 years, we 
aim to ensure that every MSME 
employee in Eswatini has access to 
a secure, affordable, and well-man-
aged retirement plan.

This vision includes continuous 
product innovation, enhanced 
digital platforms, and increased 
stakeholder engagement to ensure 
the fund remains relevant, accessi-
ble, and affordable.

“ “Financial inclusion isn’t just about affordability
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RETAIL SPACE – 2147 sqm (Anchor Tenant Opportunity)

A rare large-format commercial space ideal for an anchor tenant, such as a large 
retail supermarket or general dealer retailer, corporate headquarters, medical 
facility, training centre, shared office provider, or major service institution. The 
2147 sqm footprint allows for full customization, branding visibility, and long-term 
operational stability. High accessibility, strong foot traffic, and proximity to key 
mall amenities make this a flagship opportunity for a major brand or institution.

 
RESTAURANT SPACE – 237 sqm
A spacious and flexible restaurant unit ideal for a full-service dining experience. 
Located within a high-traffic area of the mall, this 237 sqm space offers excellent 
visibility, easy customer access, and the perfect environment for an upmarket 
restaurant, franchise, or family dining concept. Positioned close to parking and 
footfall routes, it is primed for strong daily patronage. 
 
 
RESTAURANT SPACE – 61.60 sqm
A compact yet premium restaurant/food outlet space perfect for cafés, 
specialty eateries, grab-and-go concepts, or boutique food brands. Its efficient 
layout and strategic placement make it well-suited for high-turnover offerings 
targeting students, professionals, and shoppers on the go. 
 
 
OFFICE SPACE – 200 sqm
A well-proportioned office unit suitable for professional services, administrative 
use, satellite corporate offices, or consultancy practices. This space offers a 
quiet, productive environment within the mall’s commercial wing, with easy 
access to parking, amenities, and major transport routes.

Contact Information

Email: riverstonemall@swazi.net | Tel: 25054551/25052735

Your New Business Home Awaits!
Position your business at one of Eswatini’s most dynamic commercial 
destinations - Riverstone Mall. Strategically located with easy access to 
major roads and offering a strong, diverse customer base, the mall provides 
an attractive platform for brands looking to grow, connect, and thrive. 
Riverstone Mall is beautifully designed, family-friendly, and home to over 
30 retailers, restaurants, businesses, and an on-site university campus, 
ensuring consistent foot traffic throughout the week. 

Riverstone 
Mall



riverstonemall@swazi.net | 2505 4551 / 2505 2735

Riverstone mall stands out as a premier 
shopping destination, offering a modern and 

vibrant experience catering to the entire family. 

The mall is conveniently located and 
beautifully designed, which brings together 
a mix of local and international brands and 
businesses. Its spacious layout, free secure 

parking and welcoming environment provides 
an enjoyable experience for everyone. 

 
Enjoy Festive Shopping With Us

Botho University

Serloide Hair Salon 

Liberty Life 

Skin Palace 

Revitalise Therapy Spa

Fair Life Benefit 

Umelusi (Westen 
Union)

Canon

Corporate & 
Commercial Collections 

Nedbank 

Nedbank ATM

FNB ATM 

Merch 

Omny Media 

Dabulamanzi 

Dr Charmaine Fyfe 
(Chiropractor)

SPTC

Sekusile Insurance 
Brokers

Motsa Mavuso 
Attorneys

MJ  Attorneys

Corporate Business 
Solutions 

Fresh Cuts 

Bloom Café 

De’ziner Furniture & 
Décor Shop

Cuisine Fish & Chips 

Ocean Cuisine

Huckberry Pharmacy

Spice World

Legit 

Edgars

Style 

Affordable Car Hire

Computronics

Tenants

Riverstone 
Mall
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Create your 
rhythm of blues

-

Dulux introduces its 
2026 Colours. 

Rhythm of Blues to 
match your mood, 

yourspace, and your 
pace.

Dulux showcases a dynamic family of 
blues for the first time, o�ering more 
choice than ever before.

It’s time to dance to the Rhythm of 
Blues™ and celebrate AkzoNobel’s 
Colours of the Year 2026 – an upbeat 
and versatile colour family that’s calm-
ing, connecting, and creative.

There’s a trio of shades for next year – 
the light blue Mellow Flow™, the dark 
blue Slow Swing™, and the vibrant Free 
Groove™ – so everyone can find a style 
that works for them. The harmonious 
collection of signature indigos is just what 
we need in our homes, according to the 
results of the company’s extensive annual 
trend research from AkzoNobel’s Global 
Aesthetic Centre.

“AkzoNobel’s Global Aesthetic Centre has been translating trends into desirable colours for more than 30 years. Its annual 
Colour Futures™ trend forecast meeting brings together in-house experts, international architects, designers, and journal-
ists to share insights into how our reactions to the world around us impact our colour choices,” says Palesa Ramaisa, Dulux 
Colour Expert.

-

-

“With everything that’s happening in the world, we see 
that people are reacting in various ways,” explains 
Heleen van Gent, Creative Director of AkzoNobel’s 
Global Aesthetic Centre. “They’re either slowing down 
and recharging their batteries, wanting to feel in tune 
with others, and celebrate kinship. Or they’re choosing 
to be bold, have fun, and feel carefree.” 

She adds that the three colour palettes will help create 
living environments that fit everyone’s individual 
decorative needs. “To reflect these various moods – 
and because we understand that colour is emotion and 
therefore personal – we’ve chosen a family of colours 
for 2026. They’re centered around three di�erent 
rhythms that o�er endless scope for changing the pace 
of your space.” 

Slow Colour Story
A wholesome, human space that feels restorative. 
Somewhere we can reflect, refocus, and recharge our 
batteries. Simple and peaceful, it's where we can find 
ourselves and get ready to face the world.

Flow Colour Story
A friendly and connected space that feels in tune with 
the world. Somewhere, we can come together and 
bond with the natural networks of life: our families, our 
communities, and the earth around us.

Feel Free Colour 
Story
A boundary-breaking space that feels upbeat and 
carefree. Somewhere, we can think outside the box, 
embrace our inner child, and find the freedom and 
energy to play, experiment, and dream.

The colours, textures, and special e�ects that take 
centre stage in the Rhythm of Blues collection have 
been designed to resonate with a wide range of 
markets. Along with decorative paints, inspirational 
palettes have also been created for the aerospace, 
automotive, consumer electronics, metal furniture, 
lighting, cabinetry, flooring, building products, and 
architecture markets.

“We pride ourselves on setting the tone together with 
architects, interior designers, trend specialists, and 
product developers – who all make important contribu-
tions to our in-depth research. Our Rhythm of Blues 
family is perfectly in tune with evolving trends in 
various industries and will help us deliver market-spe-
cific solutions to customers so they can more confi-
dently apply their own style to their projects,” adds 
Nathalie Sweeney, Marketing Director for Dulux Paints, 
Sub-Sahara Africa.

For more information about the Colour of the Year 
2026, visit www.dulux.com/sz

You can also follow the #COTY26 #AkzoNobel 
#Dulux #ABlueForYou! #BelieveInblue and 
#RhythmOfBlues hashtags on social media.  

About Dulux 
Dulux is a consumer paint brand manufactured by 
AkzoNobel, a leading global paints and coatings 
manufacturer. Dulux eSwatini is committed to 
delivering leading products, innovations, and 
technologies to meet the growing demands of our 
customers. Dulux boasts a comprehensive range of 
fine decorative products, from the silky sheen of 
Dulux Luxurious Silk for inspiring interiors to the 
remarkable toughness of Dulux Weatherguard for 
ultimate exterior protection. Dulux is synonymous 
with the aesthetic enhancement and reliability 
expected from an international brand. Dulux has 
earned its place as the go-to local paint brand. At 
Dulux, we believe every surface o�ers an opportu-
nity to provide sustainable solutions, preserving the 
best of today while creating a brighter tomorrow. 
Let’s colour your world and protect what matters 
most.

About AkzoNobel
Since 1792, we’ve been supplying innovative paints 
and coatings that help to colour people’s lives and 
protect what matters most. Our world-class 
portfolio of brands – including Dulux, International, 
Sikkens and Interpon – is trusted by customers 
around the globe. We’re active in more than 150 
countries and use our expertise to sustain and 
enhance everyday life. Because we believe every 
surface is an opportunity. It’s what you’d expect 
from a pioneering and long-established paints 
company that is dedicated to providing more 
sustainable solutions and preserving the best of 
what we have today – while creating an even better 
tomorrow. Let’s paint the future together.  

-

-

“With everything that’s happening in the world, we see 
that people are reacting in various ways,” explains 
Heleen van Gent, Creative Director of AkzoNobel’s 
Global Aesthetic Centre. “They’re either slowing down 
and recharging their batteries, wanting to feel in tune 
with others, and celebrate kinship. Or they’re choosing 
to be bold, have fun, and feel carefree.” 

She adds that the three colour palettes will help create 
living environments that fit everyone’s individual 
decorative needs. “To reflect these various moods – 
and because we understand that colour is emotion and 
therefore personal – we’ve chosen a family of colours 
for 2026. They’re centered around three di�erent 
rhythms that o�er endless scope for changing the pace 
of your space.” 

Slow Colour Story
A wholesome, human space that feels restorative. 
Somewhere we can reflect, refocus, and recharge our 
batteries. Simple and peaceful, it's where we can find 
ourselves and get ready to face the world.

Flow Colour Story
A friendly and connected space that feels in tune with 
the world. Somewhere, we can come together and 
bond with the natural networks of life: our families, our 
communities, and the earth around us.

Feel Free Colour 
Story
A boundary-breaking space that feels upbeat and 
carefree. Somewhere, we can think outside the box, 
embrace our inner child, and find the freedom and 
energy to play, experiment, and dream.

The colours, textures, and special e�ects that take 
centre stage in the Rhythm of Blues collection have 
been designed to resonate with a wide range of 
markets. Along with decorative paints, inspirational 
palettes have also been created for the aerospace, 
automotive, consumer electronics, metal furniture, 
lighting, cabinetry, flooring, building products, and 
architecture markets.

“We pride ourselves on setting the tone together with 
architects, interior designers, trend specialists, and 
product developers – who all make important contribu-
tions to our in-depth research. Our Rhythm of Blues 
family is perfectly in tune with evolving trends in 
various industries and will help us deliver market-spe-
cific solutions to customers so they can more confi-
dently apply their own style to their projects,” adds 
Nathalie Sweeney, Marketing Director for Dulux Paints, 
Sub-Sahara Africa.

For more information about the Colour of the Year 
2026, visit www.dulux.com/sz

You can also follow the #COTY26 #AkzoNobel 
#Dulux #ABlueForYou! #BelieveInblue and 
#RhythmOfBlues hashtags on social media.  

About Dulux 
Dulux is a consumer paint brand manufactured by 
AkzoNobel, a leading global paints and coatings 
manufacturer. Dulux eSwatini is committed to 
delivering leading products, innovations, and 
technologies to meet the growing demands of our 
customers. Dulux boasts a comprehensive range of 
fine decorative products, from the silky sheen of 
Dulux Luxurious Silk for inspiring interiors to the 
remarkable toughness of Dulux Weatherguard for 
ultimate exterior protection. Dulux is synonymous 
with the aesthetic enhancement and reliability 
expected from an international brand. Dulux has 
earned its place as the go-to local paint brand. At 
Dulux, we believe every surface o�ers an opportu-
nity to provide sustainable solutions, preserving the 
best of today while creating a brighter tomorrow. 
Let’s colour your world and protect what matters 
most.

About AkzoNobel
Since 1792, we’ve been supplying innovative paints 
and coatings that help to colour people’s lives and 
protect what matters most. Our world-class 
portfolio of brands – including Dulux, International, 
Sikkens and Interpon – is trusted by customers 
around the globe. We’re active in more than 150 
countries and use our expertise to sustain and 
enhance everyday life. Because we believe every 
surface is an opportunity. It’s what you’d expect 
from a pioneering and long-established paints 
company that is dedicated to providing more 
sustainable solutions and preserving the best of 
what we have today – while creating an even better 
tomorrow. Let’s paint the future together.  
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we need in our homes, according to the 
results of the company’s extensive annual 
trend research from AkzoNobel’s Global 
Aesthetic Centre.

“AkzoNobel’s Global Aesthetic Centre has been translating trends into desirable colours for more than 30 years. Its annual 
Colour Futures™ trend forecast meeting brings together in-house experts, international architects, designers, and journal-
ists to share insights into how our reactions to the world around us impact our colour choices,” says Palesa Ramaisa, Dulux 
Colour Expert.

-
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“With everything that’s happening in the world, we see 
that people are reacting in various ways,” explains 
Heleen van Gent, Creative Director of AkzoNobel’s 
Global Aesthetic Centre. “They’re either slowing down 
and recharging their batteries, wanting to feel in tune 
with others, and celebrate kinship. Or they’re choosing 
to be bold, have fun, and feel carefree.” 

She adds that the three colour palettes will help create 
living environments that fit everyone’s individual 
decorative needs. “To reflect these various moods – 
and because we understand that colour is emotion and 
therefore personal – we’ve chosen a family of colours 
for 2026. They’re centered around three di�erent 
rhythms that o�er endless scope for changing the pace 
of your space.” 

Slow Colour Story
A wholesome, human space that feels restorative. 
Somewhere we can reflect, refocus, and recharge our 
batteries. Simple and peaceful, it's where we can find 
ourselves and get ready to face the world.

Flow Colour Story
A friendly and connected space that feels in tune with 
the world. Somewhere, we can come together and 
bond with the natural networks of life: our families, our 
communities, and the earth around us.

Feel Free Colour 
Story
A boundary-breaking space that feels upbeat and 
carefree. Somewhere, we can think outside the box, 
embrace our inner child, and find the freedom and 
energy to play, experiment, and dream.

The colours, textures, and special e�ects that take 
centre stage in the Rhythm of Blues collection have 
been designed to resonate with a wide range of 
markets. Along with decorative paints, inspirational 
palettes have also been created for the aerospace, 
automotive, consumer electronics, metal furniture, 
lighting, cabinetry, flooring, building products, and 
architecture markets.

“We pride ourselves on setting the tone together with 
architects, interior designers, trend specialists, and 
product developers – who all make important contribu-
tions to our in-depth research. Our Rhythm of Blues 
family is perfectly in tune with evolving trends in 
various industries and will help us deliver market-spe-
cific solutions to customers so they can more confi-
dently apply their own style to their projects,” adds 
Nathalie Sweeney, Marketing Director for Dulux Paints, 
Sub-Sahara Africa.

For more information about the Colour of the Year 
2026, visit www.dulux.com/sz

You can also follow the #COTY26 #AkzoNobel 
#Dulux #ABlueForYou! #BelieveInblue and 
#RhythmOfBlues hashtags on social media.  

About Dulux 
Dulux is a consumer paint brand manufactured by 
AkzoNobel, a leading global paints and coatings 
manufacturer. Dulux eSwatini is committed to 
delivering leading products, innovations, and 
technologies to meet the growing demands of our 
customers. Dulux boasts a comprehensive range of 
fine decorative products, from the silky sheen of 
Dulux Luxurious Silk for inspiring interiors to the 
remarkable toughness of Dulux Weatherguard for 
ultimate exterior protection. Dulux is synonymous 
with the aesthetic enhancement and reliability 
expected from an international brand. Dulux has 
earned its place as the go-to local paint brand. At 
Dulux, we believe every surface o�ers an opportu-
nity to provide sustainable solutions, preserving the 
best of today while creating a brighter tomorrow. 
Let’s colour your world and protect what matters 
most.

About AkzoNobel
Since 1792, we’ve been supplying innovative paints 
and coatings that help to colour people’s lives and 
protect what matters most. Our world-class 
portfolio of brands – including Dulux, International, 
Sikkens and Interpon – is trusted by customers 
around the globe. We’re active in more than 150 
countries and use our expertise to sustain and 
enhance everyday life. Because we believe every 
surface is an opportunity. It’s what you’d expect 
from a pioneering and long-established paints 
company that is dedicated to providing more 
sustainable solutions and preserving the best of 
what we have today – while creating an even better 
tomorrow. Let’s paint the future together.  
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This Christmas, KFC Eswatini is once again 
spreading joy through a tradition that has 
touched countless lives over the years. 
With a big heart for the community, the 
team is visiting Neighbourhood Care 
Points (NCPs) across the country, bringing 
smiles, laughter, and a little extra sparkle 
to children during the festive season.

But it’s not just about festive treats. While 
the kids enjoy a Streetwise 2 meal and a 
refreshing drink, KFC Eswatini is also 
stepping in to support NCPs with what 
they need most. From fixing up structures 
and providing tables and chairs, to donat-
ing toys and even covering school fees, 
every e�ort helps create a safe, happy 
space where children can learn, play, and 
thrive. And the best part? The impact lasts 
long after the holiday lights fade.

Adding even more cheer, Pick n Pay Lojaf 
joins the celebration with generous food 
hampers, reminding us that when we 
come together, the joy multiplies.

And of course, the Scara Thindwa Soccer 
Foundation never misses out on the fun. 
Year after year, they bring energy, excite-
ment, and a true sense of community 
through sport, showing us that teamwork 
and care go hand in hand.

This partnership is proof of something 
powerful: when businesses and organiza-
tions unite for good, they create ripples of 
hope that change lives. Together, KFC 
Eswatini and Pick n Pay Lojaf remind us 
that kindness is the greatest gift of all, one 
that keeps giving, year after year.

So as we celebrate this season of giving, 
let’s take inspiration from their example. 
Let’s make every Christmas warmer, every 
smile brighter, and every heart a little 
lighter. 

A Tradition of Giving
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NOT FOR SALE TO PERSONS UNDER THE AGE OF 18. DRINK RESPONSIBLY. 

PRICES VALID 1 - 31 DECEMBER 2025 AT PICK n PAY ESWATINI RETAIL LIQUOR STORES

59999

Hennessy VS 
Cognac 750ml

46999

The Glenlivet 12 
Year Old Single 

Malt Whisky 
750ml

59999

Jameson Select 
Reserve 750ml

52999

Roku Japanese 
Gin 750ml

125399

Hennessy VSOP 
Cognac 750ml58599

Honor Cognac 
VS 750ml

89999

Veuve Clicquot 
Brut Champagne 

750ml

110599

Veuve 
Cliquot Rich 
Champagne 

750ml

61599

Bisquit & 
Dubouche 

Cognac 750ml

51599

Atian Rose Gin 
750ml

71099

Suntory Whisky 
Toki 750ml

296799

Hibiki Suntory 
Whisky Japanese  
Harmony 750ml

39899

Jameson Irish 
Whiskey 750ml

63899

Monkey Shoulder 
Blended Malt 

Scotch Whisky 
750ml
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t Matsetsa in the Lubombo 
Region, a remarkable trans-
formation keeps unfolding, 

reshaping Eswatini’s agricultural 
landscape and redefining the potential 
of rural entrepreneurship. 

At the heart of this quiet yet powerful 
shift is DJD Investments, a dynamic 
pork production company founded by 
Duncan Dlamini, the 2025 Entrepreneur 
of the Year. His journey from a deter-
mined young hustler to one of the 
kingdom’s most respected agribusiness 
leaders has become one of the most 
inspiring modern business stories in 
Eswatini.

The announcement of his victory at the 
Entrepreneur of the Year Awards, held 
at the Mavuso Trade Centre in the 
presence of His Majesty King Mswati III, 
marked a turning point not only for 

Dlamini but also for the entire agricul-
tural sector. 

The moment he stepped onto the stage 
to receive his award, the atmosphere 
was thick with pride and admiration. “It 
was a dream fulfilled,” he said after-
ward. “When I started this business, I 
told myself that one day I would enter 
this competition and win it. Holding 
that trophy, I felt every sacrifice I had 
made over the years.” Yet to fully grasp 
the magnitude of that win, one must 
understand where it all began.

The Roots of an Entrepreneur
Before DJD was established, entrepre-
neurship was alive in the young boy 
who grew up in Vuvulane, surrounded 
by hardworking parents. His father 
operated a small poultry business, 
slaughtering and selling chickens to 
nearby communities. His mother baked 
buns and cookies, which she sold to 
neighbors and children at school. Their 
home was lively with activity, teaching 
young Duncan that every coin earned 
was connected to e�ort, discipline, and 

creativity. By Grade 3, he was already 
selling sweets, mangoes, and fat cakes 
at school, and during his teenage years, 
he sold football kit T-shirts, always 
finding a way to turn opportunity into 
income.
School holidays were spent with his 
grandmother, helping her sell tradition-
al brew, a period he credits for shaping 
his customer service skills and business 
discipline.

“I grew up in a home that hustled every 
day,” he recalls. “We didn’t wait for 
opportunities; we created them. Every 
part of my childhood prepared me for 
the life I live today.” As he grew older, 
he found inspiration in local business 
figures like Moses Motsa and Bloza 
Maziya. Their accomplishments showed 
him that greatness could emerge from 
humble beginnings if one worked hard, 
remained consistent, and stayed 
committed to a long-term vision. That 
vision eventually crystallised into the 
business he would later call DJD 
Investments.

A
By: Ayanda Dlamini | Photo Cred: Inside Biz & SEDCO

A New Benchmark for 
Agribusiness: Duncan Dlamini’s 
Award-Winning Pork Enterprise

 Following his victory in this year’s Entrepreneur of the Year Awards, 
Duncan Dlamini has set his sights beyond the borders of the country.

When I started this business, I 
told myself that one day I would 
enter this competition & win it.
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The Bold Leap – How E1.4 
Million Sparked A Revolution

The turning point occurred in 2016 
when Dlamini was working as an IT 
Manager at Morula Sun Casino in 
South Africa. As rumours about the 
casino’s relocation and potential 
layo�s spread, many employees 
feared the uncertainty. Instead of 
waiting, Dlamini took a bold step. “I 
went straight to management and 
asked, ‘Can you also o�er me early 
retirement?’ At first, they said no, but 
they eventually agreed.”

That decision resulted in him receiv-
ing E1.4 million, a retirement package 
that sparked his business empire. It 
was a choice driven by faith rather 
than security, risk rather than 
comfort. “Walking away with that 
money felt like holding the start of 
my future in my hands,” he said. “But 
I quickly learned how expensive 
farming really is.” He used the funds 
to buy land, build initial structures, 
purchase piggery equipment, and 
begin stocking the farm. 

The money disappeared faster than 
expected, swallowed by the high 
costs of infrastructure, fencing, feed 
systems, and the purchase of initial 
gilts. Soon, the retirement fund was 
nearly exhausted. But instead of 
giving up, he pushed forward. When 
more funds were needed to start 
DJD, he finally secured an additional 
E70,000 from a local institution. 
“That extra amount was the oxygen 
the business needed,”. It allowed me 
to complete the basics and get the 
operation fully running.” With twenty 
gilts and a big enough dream, DJD 
Investments o�cially launched in 
2017. The risk that began with a 
retirement check had become a 
functioning operation that would 
soon influence a nation.

The First Breakthrough and 
the Rise of DJD
The business gained momentum 
almost immediately. By November 
2017, the farm sold its first carcasses, 
a milestone that confirmed the 
venture's potential. During the festive 

season, demand for high-quality pork 
surged, and DJD was ready. The 
initial sales helped the young 
business gain visibility and build 
relationships with wholesalers. From 
that point, the farm didn't just grow; 
it accelerated. DJD became known 
for its quality, reliability, and consis-
tency, eventually securing shelf 
space in national retail chains such as 
OK Foods, SaveMor, and Boxer. 

For Dlamini, seeing DJD carcasses in 
major supermarkets remains one of 
the most rewarding parts of his 
journey. “Whenever I walk into a 
store and see our product, I feel 
proud. It tells me that the hard work 
is paying o�,” he said. To meet the 
rising demand, DJD reinvested 
heavily in expanding production 
capacity. Farrowing crates were 
increased from 10 to 28, and a fully 
operational waste-management 
system funded through a E270,000 
grant from the Royal Science & 
Technology Park (RSTP) and the 
United Nations Development 
Programme Eswatini (UNDP) seed 
grant raised hygiene and sustainabili-
ty standards. This was followed by a 
significant boost when Dlamini 
secured a E2.86 million loan from 
Eswatini Bank, enabling him to build 
a proper perimeter fence, a borehole, 
and additional structures that 
enhanced operational e�ciency. 
Each investment strengthened the 
farm’s foundation and prepared it for 
the future.

A community built at the Core 
of the Business
Beyond production and profit, what 
sets DJD apart is its dedication to 
uplifting the local Matsetsa communi-
ty. The farm has become a lifeline for 
many families, providing employ-
ment, income, and skills develop-
ment. “We are not just a farm. We 
are a community project,” Dlamini 
said proudly. “Every fence, every 
building, every project you see here 
has local hands behind it. This 
business feeds many families.”

The farm employs dozens of perma-
nent workers and seasonal sta�, and 

it consistently hires local contractors 
for expansion projects. 

Over time, DJD has built a small but 
thriving economic ecosystem that 
supports livelihoods, empowers 
youth, and encourages rural develop-
ment. Dlamini sees this as the true 
purpose of entrepreneurship. 
“Success must uplift others. It means 
nothing if your community remains 
behind. For me, the people here are 
part of DJD’s story. We rise togeth-
er.”

Being Named the Best Entre-
preneur in 2025
Winning the Entrepreneur of the 
Year Award marked the culmination 
of years of perseverance. The 
ceremony was both heartfelt and 
victorious for Dlamini, who had 
entered the competition for the first 
time. Receiving the award from His 
Majesty King Mswati III is a moment 
that will forever be etched in his 
memory. “I remembered the days I 
woke up before sunrise and worked 
until midnight. I remembered the 
moments when finances were tight. I 
remembered the times I nearly gave 
up,” he said. “This award told me that 
I was on the right path.” The trophy 
now occupies a special place in his 
o�ce, serving not as a symbol of 
arrival but as a reminder of the work 
ahead.
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ceremony was both heartfelt and 
victorious for Dlamini, who had 
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time. Receiving the award from His 
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t Matsetsa in the Lubombo 
Region, a remarkable trans-
formation keeps unfolding, 

reshaping Eswatini’s agricultural 
landscape and redefining the potential 
of rural entrepreneurship. 

At the heart of this quiet yet powerful 
shift is DJD Investments, a dynamic 
pork production company founded by 
Duncan Dlamini, the 2025 Entrepreneur 
of the Year. His journey from a deter-
mined young hustler to one of the 
kingdom’s most respected agribusiness 
leaders has become one of the most 
inspiring modern business stories in 
Eswatini.

The announcement of his victory at the 
Entrepreneur of the Year Awards, held 
at the Mavuso Trade Centre in the 
presence of His Majesty King Mswati III, 
marked a turning point not only for 

Dlamini but also for the entire agricul-
tural sector. 

The moment he stepped onto the stage 
to receive his award, the atmosphere 
was thick with pride and admiration. “It 
was a dream fulfilled,” he said after-
ward. “When I started this business, I 
told myself that one day I would enter 
this competition and win it. Holding 
that trophy, I felt every sacrifice I had 
made over the years.” Yet to fully grasp 
the magnitude of that win, one must 
understand where it all began.

The Roots of an Entrepreneur
Before DJD was established, entrepre-
neurship was alive in the young boy 
who grew up in Vuvulane, surrounded 
by hardworking parents. His father 
operated a small poultry business, 
slaughtering and selling chickens to 
nearby communities. His mother baked 
buns and cookies, which she sold to 
neighbors and children at school. Their 
home was lively with activity, teaching 
young Duncan that every coin earned 
was connected to e�ort, discipline, and 

creativity. By Grade 3, he was already 
selling sweets, mangoes, and fat cakes 
at school, and during his teenage years, 
he sold football kit T-shirts, always 
finding a way to turn opportunity into 
income.
School holidays were spent with his 
grandmother, helping her sell tradition-
al brew, a period he credits for shaping 
his customer service skills and business 
discipline.

“I grew up in a home that hustled every 
day,” he recalls. “We didn’t wait for 
opportunities; we created them. Every 
part of my childhood prepared me for 
the life I live today.” As he grew older, 
he found inspiration in local business 
figures like Moses Motsa and Bloza 
Maziya. Their accomplishments showed 
him that greatness could emerge from 
humble beginnings if one worked hard, 
remained consistent, and stayed 
committed to a long-term vision. That 
vision eventually crystallised into the 
business he would later call DJD 
Investments.

A
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A New Benchmark for 
Agribusiness: Duncan Dlamini’s 
Award-Winning Pork Enterprise

 Following his victory in this year’s Entrepreneur of the Year Awards, 
Duncan Dlamini has set his sights beyond the borders of the country.

When I started this business, I 
told myself that one day I would 
enter this competition & win it.
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The Bold Leap – How E1.4 
Million Sparked A Revolution

The turning point occurred in 2016 
when Dlamini was working as an IT 
Manager at Morula Sun Casino in 
South Africa. As rumours about the 
casino’s relocation and potential 
layo�s spread, many employees 
feared the uncertainty. Instead of 
waiting, Dlamini took a bold step. “I 
went straight to management and 
asked, ‘Can you also o�er me early 
retirement?’ At first, they said no, but 
they eventually agreed.”

That decision resulted in him receiv-
ing E1.4 million, a retirement package 
that sparked his business empire. It 
was a choice driven by faith rather 
than security, risk rather than 
comfort. “Walking away with that 
money felt like holding the start of 
my future in my hands,” he said. “But 
I quickly learned how expensive 
farming really is.” He used the funds 
to buy land, build initial structures, 
purchase piggery equipment, and 
begin stocking the farm. 

The money disappeared faster than 
expected, swallowed by the high 
costs of infrastructure, fencing, feed 
systems, and the purchase of initial 
gilts. Soon, the retirement fund was 
nearly exhausted. But instead of 
giving up, he pushed forward. When 
more funds were needed to start 
DJD, he finally secured an additional 
E70,000 from a local institution. 
“That extra amount was the oxygen 
the business needed,”. It allowed me 
to complete the basics and get the 
operation fully running.” With twenty 
gilts and a big enough dream, DJD 
Investments o�cially launched in 
2017. The risk that began with a 
retirement check had become a 
functioning operation that would 
soon influence a nation.

The First Breakthrough and 
the Rise of DJD
The business gained momentum 
almost immediately. By November 
2017, the farm sold its first carcasses, 
a milestone that confirmed the 
venture's potential. During the festive 

season, demand for high-quality pork 
surged, and DJD was ready. The 
initial sales helped the young 
business gain visibility and build 
relationships with wholesalers. From 
that point, the farm didn't just grow; 
it accelerated. DJD became known 
for its quality, reliability, and consis-
tency, eventually securing shelf 
space in national retail chains such as 
OK Foods, SaveMor, and Boxer. 

For Dlamini, seeing DJD carcasses in 
major supermarkets remains one of 
the most rewarding parts of his 
journey. “Whenever I walk into a 
store and see our product, I feel 
proud. It tells me that the hard work 
is paying o�,” he said. To meet the 
rising demand, DJD reinvested 
heavily in expanding production 
capacity. Farrowing crates were 
increased from 10 to 28, and a fully 
operational waste-management 
system funded through a E270,000 
grant from the Royal Science & 
Technology Park (RSTP) and the 
United Nations Development 
Programme Eswatini (UNDP) seed 
grant raised hygiene and sustainabili-
ty standards. This was followed by a 
significant boost when Dlamini 
secured a E2.86 million loan from 
Eswatini Bank, enabling him to build 
a proper perimeter fence, a borehole, 
and additional structures that 
enhanced operational e�ciency. 
Each investment strengthened the 
farm’s foundation and prepared it for 
the future.

A community built at the Core 
of the Business
Beyond production and profit, what 
sets DJD apart is its dedication to 
uplifting the local Matsetsa communi-
ty. The farm has become a lifeline for 
many families, providing employ-
ment, income, and skills develop-
ment. “We are not just a farm. We 
are a community project,” Dlamini 
said proudly. “Every fence, every 
building, every project you see here 
has local hands behind it. This 
business feeds many families.”

The farm employs dozens of perma-
nent workers and seasonal sta�, and 

it consistently hires local contractors 
for expansion projects. 

Over time, DJD has built a small but 
thriving economic ecosystem that 
supports livelihoods, empowers 
youth, and encourages rural develop-
ment. Dlamini sees this as the true 
purpose of entrepreneurship. 
“Success must uplift others. It means 
nothing if your community remains 
behind. For me, the people here are 
part of DJD’s story. We rise togeth-
er.”

Being Named the Best Entre-
preneur in 2025
Winning the Entrepreneur of the 
Year Award marked the culmination 
of years of perseverance. The 
ceremony was both heartfelt and 
victorious for Dlamini, who had 
entered the competition for the first 
time. Receiving the award from His 
Majesty King Mswati III is a moment 
that will forever be etched in his 
memory. “I remembered the days I 
woke up before sunrise and worked 
until midnight. I remembered the 
moments when finances were tight. I 
remembered the times I nearly gave 
up,” he said. “This award told me that 
I was on the right path.” The trophy 
now occupies a special place in his 
o�ce, serving not as a symbol of 
arrival but as a reminder of the work 
ahead.
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I was on the right path.” The trophy 
now occupies a special place in his 
o�ce, serving not as a symbol of 
arrival but as a reminder of the work 
ahead.
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But what does the future hold for 
DJD? Dlamini’s vision for DJD is truly 
transformative. His main goal is to 
build a fully compliant abattoir, which 
he describes as the missing link in 
Eswatini’s pork value chain. With such 
a facility, DJD could export to 
regional markets, increase produc-
tion, and improve quality control. 
“This abattoir is not just for DJD. It 
will benefit the whole nation,” he said. 
“It will help farmers produce better, 
stabilize meat prices, and boost our 
country’s competitiveness.” He sees it 
as an investment that will attract 
more players, create more jobs, and 
support national food security.

A Legacy That Inspires 
Eswatini
DJD Investments exemplifies a 
modern rural agribusiness built on 
discipline, sustainability, and social 
impact. From waste management 
systems to e�cient production 
processes and strict financial controls, 
every aspect of the business is 
designed for long-term stability. But 
perhaps its greatest contribution is 
the hope it inspires. Dlamini’s story 
serves as a national reminder that 
success is not determined by where 
one begins, but by the courage to 
leap, the strength to endure, and the 
discipline to keep showing up.

“Everything I have built came from 
believing that my dreams were valid,” 
he said. “If a boy from Vuvulwane can 
build this, then anyone with vision 
and discipline can achieve even 
more.” As DJD prepares to expand, 
build its abattoir, and enter interna-
tional markets, its story continues to 
inspire ambition across Eswatini. 

It is a story of faith, resilience, and the 
power of a bold decision made in the 
face of uncertainty—a story born from 
a E1.4 million retirement cheque that 
became the foundation of a national 
success. And with every new 
milestone, DJD Investments proves 
that the future of Eswatini’s agribusi-
ness is bright, innovative, and driven 
by entrepreneurs who dare to believe 
in the impossible.
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success is not determined by where 
one begins, but by the courage to 
leap, the strength to endure, and the 
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“Everything I have built came from 
believing that my dreams were valid,” 
he said. “If a boy from Vuvulwane can 
build this, then anyone with vision 
and discipline can achieve even 
more.” As DJD prepares to expand, 
build its abattoir, and enter interna-
tional markets, its story continues to 
inspire ambition across Eswatini. 

It is a story of faith, resilience, and the 
power of a bold decision made in the 
face of uncertainty—a story born from 
a E1.4 million retirement cheque that 
became the foundation of a national 
success. And with every new 
milestone, DJD Investments proves 
that the future of Eswatini’s agribusi-
ness is bright, innovative, and driven 
by entrepreneurs who dare to believe 
in the impossible.
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Our heartfelt thanks go to all the entrepreneurs, panellists,
moderators, and special guests whose contributions made the
inaugural Eswatini MSME Conference a powerful platform for 
dialogue, networking, and collaboration. Your involvement is 

helping open new doors of opportunity for MSMEs in the 
Kingdom of Eswatini.



Swazi Plaza Properties: Setting the
Benchmark for Excellence in Eswatini’s 
Commercial Landscape

In the heart of Eswatini’s capital city 
stands a landmark that has come to 
define convenience, innovation, and 
commercial excellence. Swazi Plaza 
Properties, long regarded as the 
country’s most strategically positioned 
retail and business hub, has evolved 
far beyond the traditional role of a 
shopping centre. Today, it represents a 
dynamic ecosystem that caters to the 
lifestyle needs of professionals, 
families, entrepreneurs, and travellers 
alike. With a strong focus on tenant 
diversity, customer experience, and 
operational sophistication, Swazi 
Plaza Properties continues to shape the 
trajectory of modern retail in Eswatini.

The year 2025 has been particularly 
significant for the Plaza. Not only has 
the centre achieved new milestones in 
customer engagement and tenant 
performance, but it has also made 
strides in enhancing its reputation as a 
forward-thinking commercial power-

house. The highlight of these achieve 
ments is the Highest Contributor 
Award in the Real Estate – Large 
Segment, conferred by the Eswatini 
Revenue Service (ERS). This distinction 
underscores the Plaza’s role as a 
major driver of economic activity in the 
country, a hub that attracts investment, 
generates revenue, and stimulates job 
creation.

The award also affirms the centre’s 
meticulous management approach, 
which emphasises structured expan-
sion, continuous improvement, and 
adaptability in an ever-evolving 
market. As the retail industry globally 
faces shifts in consumer expectations, 
Swazi Plaza Properties has positioned 
itself not merely as a participant in 

these trends, but as a national 
leader           setting new 

standards.

A Transformative Year: The 
Evolution of the Plaza’s 
Tenant Mix in 2025

A central reason behind Swazi Plaza’s 
sustained prominence is its relentless 
pursuit of a balanced, relevant, and 
customer-centric tenant mix. The 
additions made in 2025 reflect an 
intentional strategy, one that balances 
lifestyle, convenience, culture, and 
professional needs. Each new store 
contributes uniquely to the Plaza’s 
holistic offering, strengthening its 
position as a comprehensive destina-
tion. 

Websters Bookstore: A 
Cultural Anchor:

In an increasingly digital world, the 
presence of a physical bookstore that 
offers depth, variety, and intellectual 
nourishment is both refreshing and 
necessary. Websters, one of the most 

anticipated additions of the year, 
has is an anchor for students, 

corporate professionals, and avid 
readers. Its well-curated selection 

includes academic books, business 
titles, children’s literature, educa-

tional resources, and stationery 
essentials.

Beyond serving as a retail space, 
Websters contributes to the intellectual 
energy of the city. It supports learning, 
professional development, and 
creativity, values aligned with the 
Plaza’s identity as a centre that goes 
beyond mere consumption.
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John Craig: Elevating Mens-
wear Retail

The introduction of John Craig, a 
premium menswear retailer, under-
scores Swazi Plaza’s commitment to 
quality and sophistication. Known for 
its polished fashion selections, ranging 
from formal wear to modern smart-ca-
sual ensembles, John Craig resonates 
strongly with working professionals, 
executives, and the stylish modern 
man.

Its arrival enhances the Plaza’s fashion 
offering and provides an accessible, 
high-quality shopping experience right 
in the centre of Mbabane. For the 
many business clients who frequent the 
Plaza, the store offers convenience 
without compromising on elegance or 
choice.

MCN Hair Studio

For the woman who demands the best, 
MCN Hair Studio is a non-negotiable 
visit. The salon is a breathtaking 
sanctuary that has single-handedly 
redefined the Plaza as the ultimate 
grooming destination. Offering an 
unparalleled array of premium 
services, MCN doesn't just meet 
contemporary lifestyle trends; it sets 
them. You need to see it to believe it.

Essentials: The Ultimate 
One-Stop Shop

Perhaps the most versatile new tenant 
of 2025 is Essentials, a store designed 
around the modern shopper’s need for 
efficiency. From cosmetics and office 
stationery to hair accessories, 
children’s toys, household items, and 
more, Essentials fills a crucial gap by 
offering a broad selection of everyday 
necessities in one location.

For busy families, office workers, and 
students who frequent the Plaza, the 
addition of Essentials reduces 
shopping time and enhances overall 
convenience, a perfect example of 
Swazi Plaza Properties’ commitment to 
making the customer journey as seam-
less as possible.

McLocs Kiddies Salon: A 
First-of-Its-Kind Children’s Grooming 
Space. Another standout addition this 
year is McLocs Kiddies Salon, now 
officially open on the second floor of 
the Sales House Building. Designed 
with children’s needs in mind, the 
salon provides a safe, welcoming, 
and creatively engaging grooming 
experience for young clients.

With professional staff trained to 
handle children’s haircare and a 
space tailored to comfort and fun, 
McLocs Kiddies Salon has quickly 
become a favourite among parents. 

The introduction of such a specialised 
service demonstrates the Plaza’s 
understanding of family needs, 
strengthening its role as a multi-gener-
ational destination.

Operational Excellence Rec-
ognised at National Level

Swazi Plaza Properties’ recognition by 
the Eswatini Revenue Service highlights 
the centre’s contribution to national 
development. The Highest Contributor 
Award in the Real Estate – Large 
Segment is a testament not only to the 
Plaza’s financial performance but also 
to its governance, transparency, and 
responsible business practices.

In an economic climate where 
accountability and contribution to 
national revenue are critical, this 
recognition solidifies Swazi Plaza 
Properties’ position among the most 
distinguished corporate entities in the 
kingdom. It also reflects the trust 
placed in the centre by tenants, inves-
tors, and the business community at 
large.

Reflecting  on a Pivotal Year

Speaking about the Plaza’s 2025 
performance, Marketing Officer 
Siphiwe Nxumalo shared insights into 
the centre’s operational achievements 
and future ambitions.

“This year has been a defining one for 
Swazi Plaza Properties. We have 
strengthened our position as the 
leading commercial centre in the 
country, driven by strategic tenant 
acquisitions, improved customer 
experience, and strong partnerships 
with stakeholders. Our growth in 
footfall and tenant performance shows 
that we are on the right path.”

Nxumalo emphasised that the Plaza’s 
evolution is guided by careful 
research, market analysis, and close 
collaboration with tenants.

“Every new store opened this year was 
introduced with purpose. We ensure 
that each addition enhances the 
overall value of the Plaza and contrib-
utes meaningfully to our customers’ 
needs. The positive response from the 
public and the business community 
affirms that our strategy is working.”

Looking ahead, Nxumalo expressed 
confidence in what the centre will 
achieve in 2026 and beyond.

“As we move into 2026, our focus is 
on innovation and sustainability. We 
want Swazi Plaza Properties to contin-
ue setting the benchmark for modern 
retail environments in Eswatini.”

She added that the Plaza intends to 
maintain its role in national develop-
ment by continuing to attract strong 

tenants and investing in operational 
excellence.

A Vision-Oriented Future: 
The Plaza’s Next Chapter

With its 2025 achievements firmly in 
place, Swazi Plaza Properties is 
positioned for a transformative future. 
The centre’s strategy is rooted in 
long-term value creation, balancing 
stability with innovation, tradition with 
modernity, and customer needs with 
emerging trends.

Key focus areas for the coming years 
include:

• Enhanced digital integration, 
enabling smoother customer 
navigation, real-time updates, 
and virtual engagement.

• Sustainability initiatives, aligning 
the centre with global standards 
in energy efficiency, waste 
management, and responsible 
construction.

• Infrastructure upgrades, ensuring 
that the Plaza remains contempo-
rary and appealing to both 
tenants and visitors.

• Further tenant diversification, with 
a focus on attracting brands that 
reflect global retail trends while 
meeting local needs.

These priorities reflect Swazi Plaza 
Properties’ role as more than a retail 
centre, it is an influential economic 
player that supports innovation, 
employment, and national develop-
ment.

Conclusion: A National Icon 
of Retail Excellence

Swazi Plaza Properties enters its next 
chapter with momentum, clarity, and 
ambition. Its ability to adapt to chang-
ing consumer preferences, introduce 
impactful new tenants, and maintain 
strong financial performance has 
positioned it as the undisputed leader 
in Eswatini’s commercial property 
sector.

The Plaza’s commitment to excellence, 
evident in its award-winning contribu-
tions, strategic expansions, and 
customer-centric initiatives, continues 
to elevate the country’s retail 
landscape. As it steps confidently 
toward 2026, Swazi Plaza Properties 
remains a symbol of possibility, 
progress, and national pride.
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Swazi Plaza Properties: Setting the
Benchmark for Excellence in Eswatini’s 
Commercial Landscape

In the heart of Eswatini’s capital city 
stands a landmark that has come to 
define convenience, innovation, and 
commercial excellence. Swazi Plaza 
Properties, long regarded as the 
country’s most strategically positioned 
retail and business hub, has evolved 
far beyond the traditional role of a 
shopping centre. Today, it represents a 
dynamic ecosystem that caters to the 
lifestyle needs of professionals, 
families, entrepreneurs, and travellers 
alike. With a strong focus on tenant 
diversity, customer experience, and 
operational sophistication, Swazi 
Plaza Properties continues to shape the 
trajectory of modern retail in Eswatini.

The year 2025 has been particularly 
significant for the Plaza. Not only has 
the centre achieved new milestones in 
customer engagement and tenant 
performance, but it has also made 
strides in enhancing its reputation as a 
forward-thinking commercial power-

house. The highlight of these achieve 
ments is the Highest Contributor 
Award in the Real Estate – Large 
Segment, conferred by the Eswatini 
Revenue Service (ERS). This distinction 
underscores the Plaza’s role as a 
major driver of economic activity in the 
country, a hub that attracts investment, 
generates revenue, and stimulates job 
creation.

The award also affirms the centre’s 
meticulous management approach, 
which emphasises structured expan-
sion, continuous improvement, and 
adaptability in an ever-evolving 
market. As the retail industry globally 
faces shifts in consumer expectations, 
Swazi Plaza Properties has positioned 
itself not merely as a participant in 

these trends, but as a national 
leader           setting new 

standards.

A Transformative Year: The 
Evolution of the Plaza’s 
Tenant Mix in 2025

A central reason behind Swazi Plaza’s 
sustained prominence is its relentless 
pursuit of a balanced, relevant, and 
customer-centric tenant mix. The 
additions made in 2025 reflect an 
intentional strategy, one that balances 
lifestyle, convenience, culture, and 
professional needs. Each new store 
contributes uniquely to the Plaza’s 
holistic offering, strengthening its 
position as a comprehensive destina-
tion. 

Websters Bookstore: A 
Cultural Anchor:

In an increasingly digital world, the 
presence of a physical bookstore that 
offers depth, variety, and intellectual 
nourishment is both refreshing and 
necessary. Websters, one of the most 

anticipated additions of the year, 
has is an anchor for students, 

corporate professionals, and avid 
readers. Its well-curated selection 

includes academic books, business 
titles, children’s literature, educa-

tional resources, and stationery 
essentials.

Beyond serving as a retail space, 
Websters contributes to the intellectual 
energy of the city. It supports learning, 
professional development, and 
creativity, values aligned with the 
Plaza’s identity as a centre that goes 
beyond mere consumption.
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John Craig: Elevating Mens-
wear Retail

The introduction of John Craig, a 
premium menswear retailer, under-
scores Swazi Plaza’s commitment to 
quality and sophistication. Known for 
its polished fashion selections, ranging 
from formal wear to modern smart-ca-
sual ensembles, John Craig resonates 
strongly with working professionals, 
executives, and the stylish modern 
man.

Its arrival enhances the Plaza’s fashion 
offering and provides an accessible, 
high-quality shopping experience right 
in the centre of Mbabane. For the 
many business clients who frequent the 
Plaza, the store offers convenience 
without compromising on elegance or 
choice.

MCN Hair Studio

For the woman who demands the best, 
MCN Hair Studio is a non-negotiable 
visit. The salon is a breathtaking 
sanctuary that has single-handedly 
redefined the Plaza as the ultimate 
grooming destination. Offering an 
unparalleled array of premium 
services, MCN doesn't just meet 
contemporary lifestyle trends; it sets 
them. You need to see it to believe it.

Essentials: The Ultimate 
One-Stop Shop

Perhaps the most versatile new tenant 
of 2025 is Essentials, a store designed 
around the modern shopper’s need for 
efficiency. From cosmetics and office 
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offering a broad selection of everyday 
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space tailored to comfort and fun, 
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landscape. As it steps confidently 
toward 2026, Swazi Plaza Properties 
remains a symbol of possibility, 
progress, and national pride.

John Craig: Elevating Mens-
wear Retail

The introduction of John Craig, a 
premium menswear retailer, under-
scores Swazi Plaza’s commitment to 
quality and sophistication. Known for 
its polished fashion selections, ranging 
from formal wear to modern smart-ca-
sual ensembles, John Craig resonates 
strongly with working professionals, 
executives, and the stylish modern 
man.

Its arrival enhances the Plaza’s fashion 
offering and provides an accessible, 
high-quality shopping experience right 
in the centre of Mbabane. For the 
many business clients who frequent the 
Plaza, the store offers convenience 
without compromising on elegance or 
choice.

MCN Hair Studio

For the woman who demands the best, 
MCN Hair Studio is a non-negotiable 
visit. The salon is a breathtaking 
sanctuary that has single-handedly 
redefined the Plaza as the ultimate 
grooming destination. Offering an 
unparalleled array of premium 
services, MCN doesn't just meet 
contemporary lifestyle trends; it sets 
them. You need to see it to believe it.

Essentials: The Ultimate 
One-Stop Shop

Perhaps the most versatile new tenant 
of 2025 is Essentials, a store designed 
around the modern shopper’s need for 
efficiency. From cosmetics and office 
stationery to hair accessories, 
children’s toys, household items, and 
more, Essentials fills a crucial gap by 
offering a broad selection of everyday 
necessities in one location.

For busy families, office workers, and 
students who frequent the Plaza, the 
addition of Essentials reduces 
shopping time and enhances overall 
convenience, a perfect example of 
Swazi Plaza Properties’ commitment to 
making the customer journey as seam-
less as possible.

McLocs Kiddies Salon: A 
First-of-Its-Kind Children’s Grooming 
Space. Another standout addition this 
year is McLocs Kiddies Salon, now 
officially open on the second floor of 
the Sales House Building. Designed 
with children’s needs in mind, the 
salon provides a safe, welcoming, 
and creatively engaging grooming 
experience for young clients.

With professional staff trained to 
handle children’s haircare and a 
space tailored to comfort and fun, 
McLocs Kiddies Salon has quickly 
become a favourite among parents. 

The introduction of such a specialised 
service demonstrates the Plaza’s 
understanding of family needs, 
strengthening its role as a multi-gener-
ational destination.

Operational Excellence Rec-
ognised at National Level

Swazi Plaza Properties’ recognition by 
the Eswatini Revenue Service highlights 
the centre’s contribution to national 
development. The Highest Contributor 
Award in the Real Estate – Large 
Segment is a testament not only to the 
Plaza’s financial performance but also 
to its governance, transparency, and 
responsible business practices.

In an economic climate where 
accountability and contribution to 
national revenue are critical, this 
recognition solidifies Swazi Plaza 
Properties’ position among the most 
distinguished corporate entities in the 
kingdom. It also reflects the trust 
placed in the centre by tenants, inves-
tors, and the business community at 
large.

Reflecting  on a Pivotal Year

Speaking about the Plaza’s 2025 
performance, Marketing Officer 
Siphiwe Nxumalo shared insights into 
the centre’s operational achievements 
and future ambitions.

“This year has been a defining one for 
Swazi Plaza Properties. We have 
strengthened our position as the 
leading commercial centre in the 
country, driven by strategic tenant 
acquisitions, improved customer 
experience, and strong partnerships 
with stakeholders. Our growth in 
footfall and tenant performance shows 
that we are on the right path.”

Nxumalo emphasised that the Plaza’s 
evolution is guided by careful 
research, market analysis, and close 
collaboration with tenants.

“Every new store opened this year was 
introduced with purpose. We ensure 
that each addition enhances the 
overall value of the Plaza and contrib-
utes meaningfully to our customers’ 
needs. The positive response from the 
public and the business community 
affirms that our strategy is working.”

Looking ahead, Nxumalo expressed 
confidence in what the centre will 
achieve in 2026 and beyond.

“As we move into 2026, our focus is 
on innovation and sustainability. We 
want Swazi Plaza Properties to contin-
ue setting the benchmark for modern 
retail environments in Eswatini.”

She added that the Plaza intends to 
maintain its role in national develop-
ment by continuing to attract strong 

tenants and investing in operational 
excellence.

A Vision-Oriented Future: 
The Plaza’s Next Chapter

With its 2025 achievements firmly in 
place, Swazi Plaza Properties is 
positioned for a transformative future. 
The centre’s strategy is rooted in 
long-term value creation, balancing 
stability with innovation, tradition with 
modernity, and customer needs with 
emerging trends.

Key focus areas for the coming years 
include:

• Enhanced digital integration, 
enabling smoother customer 
navigation, real-time updates, 
and virtual engagement.

• Sustainability initiatives, aligning 
the centre with global standards 
in energy efficiency, waste 
management, and responsible 
construction.

• Infrastructure upgrades, ensuring 
that the Plaza remains contempo-
rary and appealing to both 
tenants and visitors.

• Further tenant diversification, with 
a focus on attracting brands that 
reflect global retail trends while 
meeting local needs.

These priorities reflect Swazi Plaza 
Properties’ role as more than a retail 
centre, it is an influential economic 
player that supports innovation, 
employment, and national develop-
ment.

Conclusion: A National Icon 
of Retail Excellence

Swazi Plaza Properties enters its next 
chapter with momentum, clarity, and 
ambition. Its ability to adapt to chang-
ing consumer preferences, introduce 
impactful new tenants, and maintain 
strong financial performance has 
positioned it as the undisputed leader 
in Eswatini’s commercial property 
sector.

The Plaza’s commitment to excellence, 
evident in its award-winning contribu-
tions, strategic expansions, and 
customer-centric initiatives, continues 
to elevate the country’s retail 
landscape. As it steps confidently 
toward 2026, Swazi Plaza Properties 
remains a symbol of possibility, 
progress, and national pride.
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By Ayanda Dlamini

Dr. Zanele S. Maziya, founder of 
Oral Essence Surgery in Manzini, 
Eswatini, is redefining dental care 
through empathy, innovation, and 
faith. Inspired by her childhood 
dental experiences, she trans-
formed fear into purpose, creating 
a welcoming environment where 
patients feel safe and understood. 

Passionate about pediatric dentist-
ry, Dr. Maziya strives to eliminate 
dental fear by providing children 
with gentle, reassuring care from 
an early age. Balancing clinical 
expertise with entrepreneurial 
spirit, she has built a successful 

practice that combines compassion 
with professionalism. Looking 
ahead, she plans to expand Oral 
Essence Surgery into a multi-spe-
cialty and mobile clinic, bringing 
services to rural communities. 

In a world where healthcare often 
feels cold and impersonal, Dr. 
Zanele S. Maziya, founder of Oral 
Essence Surgery in Manzini, Eswati-
ni, stands as a beacon of empathy, 
excellence, and innovation.

Her journey goes beyond just 
dentistry; it’s about transforming 
how people experience dental care. 

With a bright mix of scientific 
precision, emotional insight, and 
entrepreneurial courage, Dr. Maziya 
has established herself as one of 
Eswatini’s most promising young 
professionals, leading a modern 
dental practice that continues to 
thrive despite obstacles.

For many, a visit to the dentist is a 
dreaded experience, but for Dr. 
Maziya, it became the very spark 
that shaped her destiny.

“My inspiration began when I was 
in Form One,” she recalls warmly.

How Dr. Z.S. Maziya Turned
Dental Phobia into Purpose
and Passion
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Her journey goes beyond just 
dentistry; it’s about transforming 
how people experience dental care. 

With a bright mix of scientific 
precision, emotional insight, and 
entrepreneurial courage, Dr. Maziya 
has established herself as one of 
Eswatini’s most promising young 
professionals, leading a modern 
dental practice that continues to 
thrive despite obstacles.

For many, a visit to the dentist is a 
dreaded experience, but for Dr. 
Maziya, it became the very spark 
that shaped her destiny.

“My inspiration began when I was 
in Form One,” she recalls warmly.

How Dr. Z.S. Maziya Turned
Dental Phobia into Purpose
and Passion

-

I had dental problems and wanted 
braces, but my parents wouldn’t let 
me get them. During my visits, I 
noticed how my dentist referred to 
my teeth using numbers instead of 
names, and that fascinated me. I 
could actually see the transformation 
happening in my mouth, and that 
changed everything.

What could have been a story of fear 
and discomfort instead became one 
of purpose. “I always had dental 
phobia as a child,” she admits, “and I 
wanted other children to have a 
completely di�erent experience—to 
feel safe, understood, and cared for.”

That deep-rooted desire to heal, 
both physically and emotionally, 
became the foundation of her career. 
After finishing her studies at Sefako 
Makgatho Health Sciences University 
in South Africa, where she started 
her academic journey in 2019, she 
returned home determined to serve 
her community and redefine dental 
care for the modern Swazi patient.

FAITH, VISION, AND THE 
BIRTH OF ORAL ESSENCE 
SURGERY
When asked about the origin of her 
practice, Dr. Maziya’s response is 
straightforward yet meaningful: 
“God.”

“It was primarily God,” she says with 
conviction. “My plan was to work for 
about five years before opening a 
practice, just to gain experience. But 
as I observed the country’s economic 
situation and the limited number of 
dental professionals, I realized there 
was a real need for us to diversify 
and support those already in the 
private sector. I wanted to do 

something that would make a 
di�erence, and that’s how Oral 
Essence Surgery was born.”

Her leap of faith demonstrates both 
courage and vision. Starting a 
private dental practice in a small 
economy is challenging. However, 
with resilience and a strong sense of 
purpose, Dr. Maziya has turned her 
vision into a thriving, patient-focused 
practice known for quality, comfort, 
and compassion.

The Business of Dentistry: 
Balancing Care and Com-
merce
Behind the calm atmosphere of her 
clinic lies the harsh reality of entre-
preneurship. Managing a dental 
practice isn't for the faint of heart.

“People often think we just fix teeth 
and that’s it,” she explains. “But 
dentistry is an expensive field. The 
equipment alone can be overwhelm-
ing. A single dental chair can cost 
around E100,000, and that’s before 
adding radiography machines, 
sterilization units, and other essen-
tials.”

The challenges extend beyond just 
the technical aspects. For Dr. Maziya, 
managing finances, sta�, and legal 
responsibilities opened up an entirely 
new chapter.

I studied a business course in my 
final year, but it wasn’t nearly 
enough to prepare me for real-world 
practice management. I had to learn 
on the job about rent, salaries, labor 
laws, and budgeting. I’ve made 
mistakes and learned the hard way, 
but with mentorship and persever-
ance, I’ve become stronger.

Her honesty about the learning curve 
is refreshing. It reminds us that even 
the most skilled clinicians must grow 
into business leaders when they 
enter private practice. And despite 
the obstacles, Dr. Maziya continues 
to succeed, motivated by a sense of 
mission rather than just profit.

A Passion for Pediatric 
Dentistry
Pediatric dentistry is one of her 
many professional interests and 
holds a special place in her heart.

“It’s really about healing my inner 
child,” she says softly. “I was one of 
those screaming kids in the dental 
chair, terrified of every sound and 
tool. I don’t want any child to go 
through that.”

Her philosophy is based on early 
education and positive exposure. “If 
we introduce children to the dentist 
as soon as their first tooth appears, 
they become familiar with the 
environment. It becomes normal, not 
frightening. That’s how we build 
lifelong habits and eliminate dental 
fear.”

Through playful communication, 
patience, and a child-friendly atmo-
sphere, Dr. Maziya and her team 
transform potentially stressful visits 
into empowering experiences. The 
result? Happier children, calmer 
parents, and a new generation of 
patients who see dental care as 
essential rather than optional.

Dental anxiety isn’t limited to 
children; it’s a common experience 
across all ages. Recognizing this, Dr. 
Maziya’s approach emphasizes 
empathy and reassurance.

“The first step we take is validating 
the patient’s anxiety,” she explains. 
“It’s okay to feel scared. Once we 
acknowledge that, we start a conver-
sation. Talking helps reduce fear.”

Her team also practices “gentle 
dentistry,” a technique that focuses 
on communication, a slow pace, and 
minimal discomfort. “We explain 
every step as we go, and we make 
sure the patient feels in control. Even 
small gestures, like pausing when 
they raise their hand, make a signifi-
cant di�erence.”

Her philosophy embodies a shift in 
modern healthcare, from authority to 
partnership, from procedure to 
presence.

-

I had dental problems and wanted 
braces, but my parents wouldn’t let 
me get them. During my visits, I 
noticed how my dentist referred to 
my teeth using numbers instead of 
names, and that fascinated me. I 
could actually see the transformation 
happening in my mouth, and that 
changed everything.

What could have been a story of fear 
and discomfort instead became one 
of purpose. “I always had dental 
phobia as a child,” she admits, “and I 
wanted other children to have a 
completely di�erent experience—to 
feel safe, understood, and cared for.”
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became the foundation of her career. 
After finishing her studies at Sefako 
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her academic journey in 2019, she 
returned home determined to serve 
her community and redefine dental 
care for the modern Swazi patient.
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conviction. “My plan was to work for 
about five years before opening a 
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as I observed the country’s economic 
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was a real need for us to diversify 
and support those already in the 
private sector. I wanted to do 
something that would make a 
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The Business of Dentistry: 
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“People often think we just fix teeth 
and that’s it,” she explains. “But 
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equipment alone can be overwhelm-
ing. A single dental chair can cost 
around E100,000, and that’s before 
adding radiography machines, 
sterilization units, and other essen-
tials.”

The challenges extend beyond just 
the technical aspects. For Dr. Maziya, 
managing finances, sta�, and legal 
responsibilities opened up an entirely 
new chapter.

I studied a business course in my 
final year, but it wasn’t nearly 
enough to prepare me for real-world 
practice management. I had to learn 
on the job about rent, salaries, labor 
laws, and budgeting. I’ve made 
mistakes and learned the hard way, 
but with mentorship and persever-
ance, I’ve become stronger.

Her honesty about the learning curve 
is refreshing. It reminds us that even 
the most skilled clinicians must grow 
into business leaders when they 
enter private practice. And despite 
the obstacles, Dr. Maziya continues 
to succeed, motivated by a sense of 
mission rather than just profit.

A Passion for Pediatric 
Dentistry
Pediatric dentistry is one of her 
many professional interests and 
holds a special place in her heart.

“It’s really about healing my inner 
child,” she says softly. “I was one of 
those screaming kids in the dental 
chair, terrified of every sound and 
tool. I don’t want any child to go 
through that.”

Her philosophy is based on early 
education and positive exposure. “If 
we introduce children to the dentist 
as soon as their first tooth appears, 
they become familiar with the 
environment. It becomes normal, not 
frightening. That’s how we build 
lifelong habits and eliminate dental 
fear.”

Through playful communication, 
patience, and a child-friendly atmo-
sphere, Dr. Maziya and her team 
transform potentially stressful visits 
into empowering experiences. The 
result? Happier children, calmer 
parents, and a new generation of 
patients who see dental care as 
essential rather than optional.

Dental anxiety isn’t limited to 
children; it’s a common experience 
across all ages. Recognizing this, Dr. 
Maziya’s approach emphasizes 
empathy and reassurance.

“The first step we take is validating 
the patient’s anxiety,” she explains. 
“It’s okay to feel scared. Once we 
acknowledge that, we start a conver-
sation. Talking helps reduce fear.”

Her team also practices “gentle 
dentistry,” a technique that focuses 
on communication, a slow pace, and 
minimal discomfort. “We explain 
every step as we go, and we make 
sure the patient feels in control. Even 
small gestures, like pausing when 
they raise their hand, make a signifi-
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Her philosophy embodies a shift in 
modern healthcare, from authority to 
partnership, from procedure to 
presence.
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frightening. That’s how we build 
lifelong habits and eliminate dental 
fear.”

Through playful communication, 
patience, and a child-friendly atmo-
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Dental anxiety isn’t limited to 
children; it’s a common experience 
across all ages. Recognizing this, Dr. 
Maziya’s approach emphasizes 
empathy and reassurance.

“The first step we take is validating 
the patient’s anxiety,” she explains. 
“It’s okay to feel scared. Once we 
acknowledge that, we start a conver-
sation. Talking helps reduce fear.”

Her team also practices “gentle 
dentistry,” a technique that focuses 
on communication, a slow pace, and 
minimal discomfort. “We explain 
every step as we go, and we make 
sure the patient feels in control. Even 
small gestures, like pausing when 
they raise their hand, make a signifi-
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and support those already in the 
private sector. I wanted to do 
something that would make a 

di�erence, and that’s how Oral 
Essence Surgery was born.”

Her leap of faith demonstrates both 
courage and vision. Starting a 
private dental practice in a small 
economy is challenging. However, 
with resilience and a strong sense of 
purpose, Dr. Maziya has turned her 
vision into a thriving, patient-focused 
practice known for quality, comfort, 
and compassion.

The Business of Dentistry: 
Balancing Care and Com-
merce
Behind the calm atmosphere of her 
clinic lies the harsh reality of entre-
preneurship. Managing a dental 
practice isn't for the faint of heart.

“People often think we just fix teeth 
and that’s it,” she explains. “But 
dentistry is an expensive field. The 
equipment alone can be overwhelm-
ing. A single dental chair can cost 
around E100,000, and that’s before 
adding radiography machines, 
sterilization units, and other essen-
tials.”

The challenges extend beyond just 
the technical aspects. For Dr. Maziya, 
managing finances, sta�, and legal 
responsibilities opened up an entirely 
new chapter.

I studied a business course in my 
final year, but it wasn’t nearly 
enough to prepare me for real-world 
practice management. I had to learn 
on the job about rent, salaries, labor 
laws, and budgeting. I’ve made 
mistakes and learned the hard way, 
but with mentorship and persever-
ance, I’ve become stronger.

Her honesty about the learning curve 
is refreshing. It reminds us that even 
the most skilled clinicians must grow 
into business leaders when they 
enter private practice. And despite 
the obstacles, Dr. Maziya continues 
to succeed, motivated by a sense of 
mission rather than just profit.

A Passion for Pediatric 
Dentistry
Pediatric dentistry is one of her 
many professional interests and 
holds a special place in her heart.

“It’s really about healing my inner 
child,” she says softly. “I was one of 
those screaming kids in the dental 
chair, terrified of every sound and 
tool. I don’t want any child to go 
through that.”

Her philosophy is based on early 
education and positive exposure. “If 
we introduce children to the dentist 
as soon as their first tooth appears, 
they become familiar with the 
environment. It becomes normal, not 
frightening. That’s how we build 
lifelong habits and eliminate dental 
fear.”

Through playful communication, 
patience, and a child-friendly atmo-
sphere, Dr. Maziya and her team 
transform potentially stressful visits 
into empowering experiences. The 
result? Happier children, calmer 
parents, and a new generation of 
patients who see dental care as 
essential rather than optional.

Dental anxiety isn’t limited to 
children; it’s a common experience 
across all ages. Recognizing this, Dr. 
Maziya’s approach emphasizes 
empathy and reassurance.

“The first step we take is validating 
the patient’s anxiety,” she explains. 
“It’s okay to feel scared. Once we 
acknowledge that, we start a conver-
sation. Talking helps reduce fear.”

Her team also practices “gentle 
dentistry,” a technique that focuses 
on communication, a slow pace, and 
minimal discomfort. “We explain 
every step as we go, and we make 
sure the patient feels in control. Even 
small gestures, like pausing when 
they raise their hand, make a signifi-
cant di�erence.”

Her philosophy embodies a shift in 
modern healthcare, from authority to 
partnership, from procedure to 
presence.
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Myths, Misconceptions, 
and the Importance of 
Awareness
When asked about common 
misconceptions in oral health, Dr. 
Maziya responds instantly.

“Many people believe you should 
only visit the dentist when you’re 
in pain, usually for an extraction. 
That’s a big misconception,” she 
says. “Regular cleanings and 
check-ups are essential. Unfortu-
nately, people see cleaning as an 
unnecessary expense, but neglect-
ing it often leads to gum disease 
and tooth loss.”

Indeed, the most common issues 
she treats—gum disease, cavities, 
and tooth decay—are mostly 
preventable. “Most of it comes 
down to diet and hygiene,” she 
explains. “People don’t floss 
regularly, and they underestimate 
the importance of professional 
cleaning. These small habits make 
all the di�erence.”

Building the Future of 
Dentistry in Eswatini
Looking ahead, Dr. Maziya’s vision 
extends beyond her current 
practice. She aims to expand Oral 
Essence Surgery into a larger, 
multi-specialty center.

“My goal is to expand our team 
with at least three more profes-
sionals,” she shares. “I also want to 
launch a mobile dental clinic—a 
service that reaches patients in 
remote areas who can’t easily 
access care.”

Her vision embodies a larger 
purpose: providing quality dental 
care to all Swazis, regardless of 
location or income. In doing so, 

she’s not only growing a business 
but also supporting the country's 
health development.

Beyond The White Coat
While her professional persona 
exudes confidence and compe-
tence, outside the clinic, Dr. Maziya 
describes herself as calm, intro-
spective, and deeply grounded.

“I’m very reserved,” she admits 
with a smile. “I enjoy quiet time at 
home with my family. I read a lot 
and value my personal space.”

Her private nature beautifully 
contrasts with her public 
mission—finding a balance 
between reflection and action that 
fuels her resilience.

A Source of Inspiration for 
Young Professionals
In many ways, Dr. Maziya 
represents the new generation of 
African professionals—ambitious, 
ethical, and community-driven. Her 
story reminds us that success isn't 
just about reaching personal 
milestones but also about building 
systems that uplift others.

Her advice for young women 
pursuing healthcare or entrepre-
neurship is both helpful and 
motivating.

You need passion and patience. 
Don’t be afraid to start small. Learn 
as much as you can, seek mentor-
ship, and never underestimate 
yourself. Most importantly, let God 
lead your journey, because He truly 
opens doors you never thought 
possible.

The Essence of Oral 
Essence
Since its founding, Oral Essence 
Surgery has gained recognition for 
compassionate dental care in 
Eswatini. Its holistic approach 
blends clinical skill with emotional 
support, ensuring that every 
patient, whether a child with 
braces or an adult needing an 
extraction, leaves feeling appreci-
ated.

What truly sets the practice apart 
is its philosophy: dentistry with 
heart.

Dr. Maziya’s leadership demon-
strates that when passion aligns 
with purpose, even the toughest 
industries can bring happiness and 
growth. With determination, faith, 
and a strong dedication to her 

patients, she has built more than 
just a business; she has created a 
legacy of trust.

In the heart of Manzini, Oral 
Essence Surgery stands as a 
modern sanctuary of smiles; a 
place where science, artistry, and 
humanity come together. Every 
shining instrument, every carefully 
sterilized surface, and every 
reassuring word from Dr. Maziya 
tells a story of perseverance and 
excellence.

Her journey, driven by childhood 
curiosity, guided by faith, and 
strengthened through experience, 
continues to inspire not only 
aspiring dentists but anyone brave 
enough to pursue their dreams 
despite uncertainty.

In a time when quick success is 
often celebrated, Dr. Z.S. Maziya 
reminds us that genuine progress 
is slow, intentional, and meaning-
ful. Her successful practice demon-
strates that compassion remains 
the core of excellent medicine and 
that when purpose guides, success 
naturally follows.

For readers looking to boost 
their oral health, Dr. Maziya 
shares essential and timeless 
advice:
1. Brush twice a day. “Morning 

and night brushing is non-ne-
gotiable,” she says.

2. Floss regularly. “It’s not 
optional, it’s essential. 
Flossing removes what your 
toothbrush can’t reach.”

3. Visit your dentist even for 
minor pains. “Don’t wait until 
the pain is unbearable. Early 
diagnosis can prevent major 
issues, including oral 
cancers.”

She also encourages patients to 
pay attention to subtle changes. 
“If you notice any sores or 
bumps in your mouth, don’t 
ignore them. We can detect 
serious conditions early if you 
come in on time.”
About Oral Essence Surgery
Located in Manzini, Oral Essence 
Surgery provides a wide range of 
dental services, including general 
check-ups, orthodontics, pediat-
ric dentistry, restorative work, 
and prosthodontics. The prac-
tice’s goal is to deliver quality 
oral healthcare that is accessible, 
comfortable, and transforma-
tive—one smile at a time.
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TAP & WIN YOUR SHARE
OF E850 000 IN PRIZES!

Tap your Standard Bank Debit or Credit
Card and stand a chance of winning:

The more you tap, the higher your
chances of winning.
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Visit www.standardbank.co.sz for Product Pricing

25175300

1 of 5 all-expenses-paid trips to
Cape Town for you and your plus
one.

Exciting gadgets: smart TVs,
smartphones, smart watches
and many more.

Shopping and essentials vouchers,
including electricity, fuel and
airtime.
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